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e We’ll start at4 PM ©

Agricultural GCommunications
New Mexico FFA

Scan for rules

Earning to Live. Living to Serve.

Learning to Do. Doing to Learn. .
1




Agenda

* Overview

* Event Format

* Contest Components
* Individual Activities

e Team Activities

e Questions?
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“I believe in the future of agriculture...”




cite the lack of effective
communication for workplace
failures.

Teams who communicate
effectively may increase

productivity by

25%.

#: . Communication isthe MOSt 7%
- important skill to AFNR employers. ™ 4

R
.







Event format

e Modeled after National FFA’s

contest and rules.

* 4-person team event.

* See NM FFA’s Agricultural

Communications LDE rulebook.
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Contest components

* Individual (30 minutes):
* Writing Mechanics Exam

* Press Conference (30 minutes):

* 20-minute presentation
* 10-minutes for Q&A

* Team (~3 hours):

Agricultural Communications

* Practicums (4 elements) New Mexico FFA

e Communications Plan
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Individual Activity

* Writing Mechanics Quiz 50 pts/ind.

* 50 questions
* No references

e Covers general knowledge of the agricultural
communications industry and editing
guestions.

e “Questions may come from any section of the
listed references, excluding sports guidelines.
Questions that use AP Style editing marks to
correct writing mistakes will also be used (see
Associated Press Stylebook). Style, grammar,
punctuation and spelling mistakes will be
included.”

Scan for rules




Team Activities -
Feature Story Practicum

e Writers will write a news story for FFA New Horizons

magazine using the provided materials and press conference
information.

* |t should be written for the target audience, have a strong
focus and lead (opening paragraph), and include a headline.

e Although the news writer will provide their copy to the
magazine designer for placement in their layout, news
writers must also submit a PDF of their story for judging.

* Feature stories should be 350-500 words in length.




Team Activities -
Magazine Layout Design Practicum

* Designers will use the press packet and information gathered in
the press conference to develop a magazine layout for FFA New
Horizons using the feature story text written by the news writer.

* Various photos, graphics, and logos will be provided for use in
these layouts.

* Designers may use any page layout software available (i.e., Canva,
Adobe Express, InDesign, etc.) if it appropriately tells the story
and represents a design in FFA New Horizons.

* Layouts will be saved and submitted as a PDF for judging.



Team Activities -
Broadcast Production Practicum

* Broadcasters may receive video and/or audio clips, photos to create a 60- to
90-second story for the FFA New Horizons website.

* This can be a television story, online video, radio story, podcast, or slide show.
This broadcast product can be used to promote readership of the story.

* Spotify for Podcasters, Adobe Premiere, Express, Rush, or Audition; Canva
Video; iMovie; Movie Maker; Anchor; BounceCast; or Podcastle are all
acceptable software for this practicum but are not the only available options.

e Students will provide their own headphones and software.

* To be submitted for judging, broadcast productions must be exported to the
student's device in a standard format, such as .mp4, .mp3 or .mov.



Team Activities -
Social Media Plan Practicum

e Social media planners will develop posts to accompany
and promote their team’s magazine story.

* The strategy should be for a one-week flight, involve at least three social
media platforms (such as Facebook, Instagram, TikTok, Twitter, Snapchat,
or others), and contain a minimum of seven posts.

e Students may use any design software to create the posts (Canva, Adobe
Express, Photoshop, lllustrator, InDesign). These are all acceptable software
for this practicum but are not the only software options available.

* The plan must be submitted in PDF format, including screenshots, links
and/or embedded images of each created post. Downloaded posts and
videos may be included in the social media package.




Team Activities -
Communications Plan

* The team is required to prepare a 3-page Communications Plan in
PDF format as if it were to be presented to a client.

* Creating the Communications Plan should be a collaborative
effort involving all team members.




Agricultural Communications.

Te am ACt IVItI €5-
Communications Plan e
|t should address:

1. Provide an overview of the Communications Plan.
Define the central theme or controlling idea. i
Pose the main question or narrative inquiry.

Specify the intended call to action.

Explain the rationale and goal of the feature story, its relevance to the audience,
and its alignment with the mission of FFA New Horizons magazine.

Explain the rationale and goal of the magazine layout, its relevance to the
audience, and its alignment with the mission of FFA New Horizons magazine.

7. Explain the rationale and goal of the broadcast production piece, its relevance to
the audience, and its alignment with the mission of FFA New Horizons magazine.

8. Explain the rationale and goal of the social media plan, its relevance to the
audience, and its alignment with the mission of FFA New Horizons magazine.
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AP Style Writing: Social Media Plan:
* AP Stylebook

* AP Style Cheat Sheet

Audience Identification: Editing:
® ® Grammarl Resources

Social Media Plan: Video Production:

*  Hootsuite “Social Media . .
R : Tralnlng

Resources

*  Wishpond “Social Media
Marketing Plan” blog

Communications Plan: Technical Writing:

. * Prowly Press Release
o * Feature Writing

* News Writing
e Journalistic Writing



https://www.apstylebook.com/
https://www.apstylebook.com/
https://blog.apastyle.org/apastyle/references/
https://owl.purdue.edu/owl/subject_specific_writing/journalism_and_journalistic_writing/ap_style.html
https://owl.purdue.edu/owl/subject_specific_writing/journalism_and_journalistic_writing/ap_style.html
https://www.marketingevolution.com/marketing-essentials/target-audience
https://www.marketingevolution.com/marketing-essentials/target-audience
https://blog.hootsuite.com/target-market/
https://blog.hootsuite.com/target-market/
https://blog.hootsuite.com/target-market/
https://blog.hootsuite.com/how-to-create-a-social-media-marketing-plan/
https://blog.hootsuite.com/how-to-create-a-social-media-marketing-plan/
https://blog.hootsuite.com/how-to-create-a-social-media-marketing-plan/
https://blog.wishpond.com/post/115675437098/social-media-marketing-plan
https://blog.wishpond.com/post/115675437098/social-media-marketing-plan
https://blog.wishpond.com/post/115675437098/social-media-marketing-plan
https://coschedule.com/blog/communications-plan-template
https://coschedule.com/blog/communications-plan-template
https://blog.hubspot.com/marketing/communications-plan
https://blog.hubspot.com/marketing/communications-plan
https://blog.hubspot.com/marketing/communications-plan
https://blog.hootsuite.com/how-to-create-a-social-media-marketing-plan/
https://blog.hootsuite.com/how-to-create-a-social-media-marketing-plan/
https://blog.hootsuite.com/how-to-create-a-social-media-marketing-plan/
https://www.grammarly.com/blog/editing-resources/
https://www.grammarly.com/blog/editing-resources/
https://99designs.com/blog/video-animation/video-production-tutorials/
https://99designs.com/blog/video-animation/video-production-tutorials/
https://helpx.adobe.com/premiere-pro/tutorials.html
https://helpx.adobe.com/premiere-pro/tutorials.html
https://prowly.com/magazine/how-to-write-press-release-guide/
https://prowly.com/magazine/how-to-write-press-release-guide/
https://www.matrix.edu.au/how-to-write-a-amazing-feature-article/
https://www.matrix.edu.au/how-to-write-a-amazing-feature-article/
https://www.masterclass.com/articles/how-to-write-like-a-journalist
https://www.masterclass.com/articles/how-to-write-like-a-journalist
https://katherineluck.medium.com/how-to-write-like-a-journalist-e2fef3ad7909
https://katherineluck.medium.com/how-to-write-like-a-journalist-e2fef3ad7909

Questions?

The future of the agricultural industry belongs to those
who can effectively communicate.

Let’s lead the charge.
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Sy https://aces.nmsu.edu/academics/axed/
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